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Baseline: Definitions

1. Data Visualization:  

The graphical representation of data that typically leads to faster decision 

making and trend identification

2. Guided Discovery:  

Analytics that ñguideò the end-user through prepackaged visuals that link 

together to measure specific outcomes. This enables all users (irrespective of 

operational background) to leverage experienced based logic, real-time 

information, and leading practices in their decision making

3. Unguided Discovery:  

The ability to access data about individual instances of a metric and use that 

data to monitor, analyze, and improve an organizationôs critical operational 

processes 


